
 

 
 
 
 
 
 

Listening Guide Answers for 
 
 
 

The Searching Generation:  
The Spiritual Life of Twenty-Somethings 

 
 
 
 
 
 
 
 
 

 

 

For a free catalog of our videos contact: 
Gateway Films/Vision Video 

P.O. Box 540, Worcester, PA 19490 
Phone: 1-800-523-0226 • Fax: 610-584-6643 

E-Mail: info@visionvideo.com  • Web: www.visionvideo.com 



 

Listening Guide Answers for Viewing 

The Searching Generation: The Spiritual Life of Twenty-Somethings 
 

 
American woman: “Spirituality should play a larger role, but it doesn’t.” 
 
Erwin McManus: “Twenty year olds don’t want to play games.” 
 
David Kinnamon: “They use technology differently. It changes the pace of 
communicating. 
 
Lorene Wales: “Their communication is instant  and visual.” 
 
Kinnamon: “8 out of 10 twenty-somethings tell us spirituality is important in their lives.  
75 percent pray in a typical week.” 
 
Delilah, NYC: “I believe there’s a god, but I don’t follow Him.” 
 
Gary Morgan, Nashville: “We’ve hindered twenty-somethings from asking a lot of questions 
and from having a lot of doubts.” 
 
Gary Detweiler: “We have been judgmental. We have been people who defined ourselves by 
what we are against rather than what we are for.”  
 
Research finding: Gen-Xers and Millennials are the least likely group to attend church. 
 
James Langteaux: “We built relationships with people who hated Christians but had no idea 
that the people they were loving were believers in Jesus.” 
 
Kinnamon: Seven factors influencing people’s lives: movies, TV, Internet, books, family, music 
and law. 
 
Detweiler: “We have to figure out how to reclaim an image-driven faith.” 
 
McManus: “What is ministry but unleashing creativity through the power of the Holy Spirit,” 
 
Kinnamon: “There are some really cool opportunities for ministering with young people 
because of the way they are making their spiritual decisions.” 
 
Your personal reflection: “How did this film make you feel about your church’s potential for 
reaching young people more effectively? ___________________________________________ 
____________________________________________________________________________ 
 


